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hange isn’t always easy, but when fully embraced, 
I believe it can lead to growth and greater success. I 

started my career at RE/MAX almost twenty years ago, 
and throughout my time with the brokerage, I only moved 

offices once. When I finally made the switch to our office in 
Chesterfield, it was clear I made the right choice, and it soon became 
one of the best decisions I had made in quite a long time. Although 
the move took me out of my comfort zone, it opened my eyes to new 
challenges and goals that I’ll forever be grateful for. 

I was content in the Chesterfield office, but sometimes that kind of 
comfort and familiarity can be a detriment to your goals. RE/MAX was 
all I had ever known, and I just couldn’t shake the feeling that something 
was missing. I spent over a year meeting with different companies and 
brokers, and I even thought about opening my own brokerage, but that 
would’ve taken me away from what I enjoy most—helping our clients. 
It wasn’t until Rick and I met with Marc King of Keller Williams Realty, 
our now real estate coach, that we figured out what would be best for our 
business, our clients, and our family.

In June, The Rick & Tracy Ellis Team joined Keller Williams Ches-
terfield (KW), which is currently ranked the #1 real estate office in St. 
Louis, and I can’t even begin to explain what an eye-opening experience 
this has been for every member of our team. By moving to KW, Rick and 
I have grown so much as realtors, and we’re incredibly grateful for the 
guidance and fresh perspectives. 

We quickly learned we were in need of some extra help managing 
the administrative side of our business, and we were looking for constant 
education and training for ourselves as well as our team. I believe one 
of the keys to getting better at your profession is to look for ways to im-
prove your business and to always be learning something new, especially 
to be able to keep up with the fast-paced nature of the ever-evolving real 
estate industry. 

We’ve only been at our new office, fit with a beautiful view of 
HWY 40 in Chesterfield, for a few short months, but the entire team has 
already learned so much. That’s one incredible thing about KW—they’re 
all about continuing education, and classes are going on almost all day 
long. With just a couple steps, we can walk out of our office to join a 
class and mastermind with fellow top-producing agents. The sense of 
camaraderie and shared information at KW is truly invaluable, and it’s 
something that really helps us all be better agents and business leaders.

With the help of Marc King, Rick and I finally realized that 
someone else can handle things just as well as we can when it comes to 
paperwork and communication with our clients. To help with this aspect 
of our business, we’ve hired a terrific Office Manager, Kirsten Sahd. Our 

clients are first and foremost, and we want to have more open communi-
cation and reminders of the day-to-day happenings during the process of 
buying and selling their home. Kirsten will be there to manage this com-
munication, allowing our team to focus on what we do best—marketing, 
buying, and selling real estate. 

In addition, we just hired our latest team member who will be in 
charge of managing our various social media outlets to make sure our 
properties are targeted to the best audience for maximum reach. Social 
media is expanding so rapidly and has now become a full time job, 
which is why we’re so excited to be able to maximize our social media 
presence to the fullest.

Rick and I have also joined the KW Luxury International division, 
which means our clients’ homes can be marketed to an even larger audi-
ence, and our luxury homes will be marketed in approximately 20 other 
languages. Recently, the President of KW Luxury International was in 
town, and I was honored to be asked to be on the panel to discuss luxury 
real estate to over 100 other top-producing realtors from various compa-
nies. With opportunities like this, we hope our move to Keller Williams 
shows our continuing commitment to doing everything we can to give 
our clients the very best experience with innovative marketing, excellent 
customer service, and unmatched availability.

Currently, we are working on becoming the directors of KW Cares 
in our market center to help families in need. KW Cares, along with a 
number of KW agents, are currently in Texas helping as much as they 
can in the aftermath of Hurricane Harvey. We feel so thankful to be with 
a company that has such a big heart and need to give back. Rick and I 

Tracy Ellis 
is giving you the edge you need in Real Estate!

Editorial

The Rick and Tracy Ellis Team
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are also in the process of creating KW expansion teams at The Lake of 
the Ozarks and Edwardsville, Illinois. With so many things happening 
in such a short period, there’s no way I can fit everything into a single 
editorial, but I can tell you to expect more big news from The Rick & 
Tracy Ellis Team in the coming months. 

In the midst of all the welcome and exciting change during this 
transitional period, we’re also trying to remind ourselves that while our 
business is important, our family is even more so. Our four sons are 
growing up so quickly, and with our youngest two boys now in 8th and 
10th grade, I’m realizing now more than ever that time is the one thing 
we can’t buy or get back. This realization was probably the biggest moti-
vating factor in making our move to KW. 

Although our clients need us to be available at all times, our chil-
dren need us to be present as well. I want to give our clients the very best 
by making sure our team is setup efficiently, and while we continue to 
expand into other markets, this will help us spend more quality time with 
our family. It’s so hard to find the perfect life balance when you want 
to do everything at a 100%, but with this change, Rick and I can really 
work on striking the right balance. 

Exemplifying the importance of family and spending time togeth-
er, we closed the summer with the most amazing Labor Day weekend 
I think we’ve ever had. We spent the holiday with past clients who are 
now two of our dearest friends, Mike and Sue Smith, along with the Riz-
zuto family, who enjoyed their first time at the Lake of the Ozarks. Rick 
and I realized that throughout our 30 years together, we had never went 
away for Labor Day, and we were so glad to be able to change that this 
year. Though not having Wi-Fi torchered us, we had our office manager, 
Kirsten, to take care of our business back at home, and that was such a 
welcome relief. 

The Smiths offered us their lovely home with open, stunning 
views of the lake. The houses were side-by-side, but we all ended up 
staying together because the company was so good! Our boys had a 
blast with all of the kids, jumping off the dock all day and swimming 

to their hearts’ content. They fished and never caught a thing, but they 
enjoyed every minute of it.  

One morning, RIZZ made us the best breakfast burritos I’ve ever 
tasted, and we got to enjoy them with his wife Emilia, who is one of the 
most caring people I know. We even got to have dinner with our other 
great friends, Eric and Jodee Nepute. We enjoyed our time out on the 
lake and loved boating, tubing, and just soaking up the sun and relaxing. 
I think Rick said it best when he said: “Isn’t it great to just BE?”

As we looked around at everyone we were with, we realized this 
all started with a real estate transaction that led to close friendships, 
and I truly hope that’s because our clients know that Rick and I truly 
care about each and every one of them. I’m very blessed I get the 

best of several worlds by getting to know some 
amazing people through my work in real estate. As 
I get to know my clients even better and hear their 
stories or learn about their businesses, products, 
and services, I’m able to introduce them to others 
through our weekly radio shows and our magazine. 
It is really a joy to be able to share information that 
may help others or bring attention to something 
that deserves it. With our move to Keller Williams 
Chesterfield, we hope to share even more.

If you’re in the middle of a transitional period 
in your career and are feeling overwhelmed, I want 
to remind you to not be afraid of change. Though 
stressful and at times uncertain, change can be a 
terrific thing and take your business to another 
level. Sometimes we get comfortable and stop chal-
lenging ourselves, which means we stop growing. 
Although you shouldn’t change just for the sake 
of changing, you should keep your mind open to 
new, innovative ways to improve your business 
model and the efficiency of your business. Life is a 

challenge, so we have to always be learning to master it. I’m sure I’ll 
never master life, but I’ll never stop trying to be the best me I can be. 
God Bless, and I hope you enjoy some of the photos from our Labor 
Day weekend of us just “being!”  
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BUYING &
SELLING

ocated at 315 Altus Place - one block west of Couch 
Avenue in Kirkwood, Missouri - the Couch House was 
built by George Frederick Couch in the mid-1800s. 
George Couch was an Englishman with a knack for 
selling imported interior decorating goods such as wall-

paper, tile, and furniture. With a flagship store in downtown St. Louis, 
Couch made a living that allowed him to later open a satellite shop in 
Kirkwood, which is still standing today. 

Around the same time, he purchased the nearly 60-acre property 
where he built his family home. At its foundation, the Couch House is 
well crafted and strong. Timber used to build homes in the 19th century 
was highly dense, and the sturdy bones of the foundation have enabled 
the Couch House to serve as a wonderful, single-family home for over 
150 years.

The Couch House has undergone quite a few changes since its 
construction. In 1909, the original 60-acre plot of land was divided and 
sold, creating the Louisa Heights subdivision. What was once a vast 
landscape with nothing but a dirt lane for horses soon saw the con-
struction of new homes and streets, including Rose Avenue where the 
house was located. Today, that street is known as Altus Place. Interest-
ingly, with the new subdivision, the Couch House spent years with a 
front entrance that didn’t even face the road.

The development of the land also had an effect on the home’s 
exterior. What was originally a stately home constructed with board 

and batten siding was 
obscured with stucco, 
and the unique wood 
details were removed 
sometime in the 1920s. 
Though stucco was a 
popular trend in home 
design at the time, the 
Couch House lost much 
of its distinctive curb 
appeal.

Now, that’s all 
changed thanks to Chris 
and Sherry Franks. 
With their home reno-
vation, led by Jane Ann Forney of Forney + Architecture and assistance 
by Melissa Hummel of The Great Cover-Up design firm, the Franks have 
brought character back to the centuries old home while also adding a 
number of modern upgrades and luxuries.

Chris’ family bought the home back in the 1960s, and it’s where 
he spent his childhood. After his mother passed in 2014, Chris and 
Sherry put a lot of heart and hard work into honoring the home’s 
historic architecture and enhancing its innate charm before putting the 
house on the market.

Welcome to 315 Altus Place, also 
known as “The Couch House”

Listing price: $775,000

L

BUYING &
SELLING
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To create a front entrance that’s both grand and functional, the front door was relocat-
ed from its original location in the parlor to face Altus Place. The new six-by-eight-foot, 
mahogany double-doors with transom open to a large space, complete with new red oak 
flooring that stretches throughout the main level, a newly designed open staircase, and 
Pella Architect Series French doors that lead to the back porch.

Fully restored with Brazilian walnut, the wraparound porch has nineteen columns 
wrapped in Azek material that mimics the original design. Brazilian walnut, or Ipe, is 
an incredibly dense wood that’s waterproof and bug resistant, which means the porch is 
virtually maintenance free and is sure to last a lifetime. 

Though the porch itself has been replaced, the original roof structure is still intact, 
and the overhead ceiling is painted a refreshing light blue color. Historically, light blue 
was used in these scenarios as it was said to ward off bugs and even evil spirits. 

In keeping with the historic charm of the home, Chris and Sherry brought back the 
staircase boxes featured on the front and side of the porch as well as the wood gable 
details that were removed in the 1920s. When comparing an original picture of the home 
to the current exterior, it shares much of the home’s initial appeal. To be sure, no matter 
where you choose to sit on the over 1000 square feet of porch space, you’ll be in a lovely 
spot to relax and enjoy a little time outdoors.

Inside, the parlor room and original entrance to the home has a fresh, wood mantel, 
reflecting what was originally in the house, with a marble hearth and a remote-controlled, 
ventless gas fireplace. All of the woodwork in the parlor is original, and the molding was 
reproduced throughout first floor to match. The parlor also features stunning Jefferson 
windows, also referred to as Jefferson doors. 

Back when the home was built, the Jefferson windows opened from the bottom and 
receded into a space built into the wall. This allowed for the breeze to blow in and also 
created an access point for the porch. When cleaning, the windows could be opened and 
used to sweep out dust with ease. Though the original window glass had to be replaced, 
Sherry made good use of the hand-made wavy glass from the top section of the windows 
by repurposing the glass for the display cabinets in the kitchen.
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A new addition connects the garage to the main house with a quaint 
family room and “family entrance” off the driveway. The room’s nine-
foot-tall wall of large, Pella windows facing the backyard allows for 
ample natural lighting, highlighting the floor-to-ceiling stone fireplace 
that’s flanked by built-in cabinets and shelving.  

Off the family room, the kitchen utilizes the nearly eleven-foot 
ceiling throughout the main level with gorgeous, Shiloh Inset cabinets 
in Polar White designed by Beck/Allen Cabinetry. Across from the large 
island sits a stunning counter with ample storage and display space that 
was designed to mimic a piece of furniture.

The kitchen features mostly KitchenAid Pro appliances, such 
as a six-burner pro-gas range and a double-oven, along with a Sharp 
microwave drawer, and a custom refrigerator designed to blend in with 
the cabinets. In addition to a Kohler Farmhouse white ceramic sink, a pot 
filler is conveniently located above the range. 

On the main level, there’s a multi-use space that’s perfect for a den, 
study, library, or even a spare bedroom. Through new French doors, 
the extra room has a closet, a coffered ceiling with up-lighting, and is 
attached to the first-floor bathroom with access through a well-placed 
pocket door. The bathroom can also be entered through the kitchen and 
features a rain-style showerhead with subway tiles, a floating bench, and 
a quartz-top vanity.

Upstairs, you’ll find the laundry closet and three bedrooms, includ-
ing the master. The home’s original doors are used on each room and 
the original heart pine flooring has been restored throughout the second 
level. In addition to abundant natural lighting and closet space, one of 
the two smaller bedrooms is attached to a Jack-and-Jill bathroom with a 
combination tub and shower and double-vanity sink.

The upstairs master is spacious and bright with plenty of closet 
space and master en-suite. With a no-threshold entry shower, an infinity 
or hidden drain, and a rain shower head, the master bath is a little slice of 
heaven. Its clean, sleek style makes the space both relaxing and inviting.

The quality craftsmanship and materials within its walls have giv-
en the Couch House the ability to stand the test of time, and the home’s 
latest updates were put in place to continue that tradition. Chris has had 
all of the electric and plumbing replaced along with new, high-efficien-
cy air conditioning and heating units and  programmable thermostats. 
With the 400 amp, underground electrical service, there’s plenty of en-
ergy to install a pool, hot tub, or even an outdoor kitchen. In addition, 
LED lighting is used throughout the entire house, and it’s even been 
wired with a Leviton distributed audio system both inside and out.

It’s impossible to ignore the charm and historic beauty of this 
home. From top to bottom, the Couch House is a really special place, 
and it’s easy to see it was built with hard work and great care. The home 
currently represents a piece of historic Kirkwood on the city’s historical 
registry, and thanks to Chris and Sherry Franks, it is set to be lasting part 
of the community for years to come. 

Call Rick or Tracy Ellis  
for more information:  
636.699.2197 or 636.299.3702
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FEATURE
ARTICLE

ocated in St. 
Louis County, 
Kirkwood is 
a charming 
and historic 

city in the inner-suburbs. 
With a flourishing business 
community and plenty of local 
amenities, there’s plenty for 
both residents and visitors of 
this unique city to enjoy.

Since the city’s founding 
in 1853, Kirkwood has 
maintained the architecture 
and quaint feel of its history. 
As the city was named after 
James P. Kirkwood who build 
the Pacific Railroad through 
the area, the city’s old-world 
feel seems all too fitting. 
With all the city has to offer, 
Kirkwood residents exude 
a certain pride for their city 
and are heavily involved in 
the community, creating a 
neighborhood that’s safe, fun, 
and bursting with activity.
 
COMMUNITY FEATURES

For a smaller city, 
Kirkwood is packed with 
a number of community amenities, parks, and countless historic 
landmarks. The city operates its own public library and uses a facility 
called the Kirkwood Community Center for various events, gatherings, 
and meetings. 

One special space, the historic Kirkwood Train Station, is an 
essential piece of Kirkwood’s historic charm. The operational Amtrak 
station is run entirely by volunteers who are dedicated to helping 

passengers on their travels. In addition, the train station can be rented 
for events, fostering a setting of historic ambiance for guests.

For those looking for a little quality time outdoors, Kirkwood has 
abundant park space, including Greentree and Kirkwood Park, perfect 
for family outings or relaxing in the grass. Want to go for a run? Look no 
further than Grant Trail and it’s beautiful landscape.

Of course, it would be a disservice to Kirkwood not to mention 

The Historic City of  
     Kirkwood, Missouri

L

The Kirkwood Public LIbrary
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the incredible children’s museum: The Magic House. If you’re looking 
for a fun day with the kids, this is a place you just can’t miss. With 
endless activities, games, and learning opportunities, The Magic House 
is a playland that’s sure to spark your child’s curiosity and creativity.

KIRKWOOD DEVELOPMENT
Though the city is rooted in history, that doesn’t keep the 

community from growing. A 16,000-square-foot multi-tenant 
commercial building recently opened in the area on Manchester road. 
In addition, a 4,000-square-foot commercial building has also been 
approved for construction at 10505 Big Bend Boulevard.

As for real estate, a three-and-a-half story condominium is under 
construction at 110 West Madison Avenue. The condominium, Madison 

Avenue Condos, will feature twelve condos with a 24-space parking 
structure as well as a 24-space parking lot.

 
UPCOMING EVENTS

There’s always something happening 
in this vibrant city. This year, Kirkwood 
is bringing back the traditional Greentree 
Festival. From September 15th to 17th, 
attendees will be able to take part in 
activities such as a book fair, wine garden, 
various arts and crafts, and a canine 
frisbee contest, all while enjoying food 
and music from the Motown Revue and 
Missouri Fiddlers. It’s a can’t miss even 
in the city of Kirkwood!

The Kirkwood Community center 
will host the Mississippi Valley Train 
Show and Open Door Animal Sanctuary 
annual Fall Holiday Bazaar. In historic Downtown Kirkwood, the 
recurring Tunes at Ten event will be held at the Kirkwood Farmers’ 
Market through the end of September. October 26th, there will be 
a Halloween Walk for children to safely enjoy trick-or-treating 
festivities. 

Historic Kirkwood Train Station
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’ve had an interest in home and interior design for as long 
as I can remember. In fact, it’s one of the key factors in 
my decision to pursue a career in real estate. As a realtor, 
I’ve had the unique opportunity to view homes all across 
the spectrum, but I’m always most fascinated with custom 

homes and the variety in design that’s suited to fit each homeowner’s 
specific needs.

Recently, I’ve had the pleasure of working with Matt Zeller, owner 
of Zeller Contracting, on listing his custom-designed home in Webster 
Groves, Missouri. Matt envisioned the initial concept for the home at 1016 
Marshall Ave., and with the help of a talented architect, Matt’s contracting 
company now has the plans to transfer the house from paper to reality.

Matt was introduced to the contracting field by his father-in-law, a 
former master plumber, and with numerous friends and family members 
involved in various aspects of the industry, Matt’s beginnings in con-
tracting are a bit of a happy accident. Though the business started with 
not much more than a borrowed truck and tools, Zeller Contracting has 
come a long way over the past three years thanks to Matt’s background 
in business and the help of his friends and family. 

Today, about 90% of their business is plumbing related, which can 
include anything from fixing a clogged drain to expanding or remodeling 
bath and laundry rooms. Due to Zeller Contracting’s strong network of 
knowledgeable industry professionals, the company is expanding, and 
can take on just about any home-remodeling project under the sun.

The house in Webster Groves will be Matt’s first custom home. 
Its Victorian-style exterior, though unique by new-construction stan-
dards, fits perfectly with the architecture of the area. When complete, 
the house will have the feel and charm of an older home—without all 
of the issues. 

Plans for this 1.5 story home of approximately 4,000 square feet 
consist of four bedrooms and 3.5 baths, including a luxury master en-
suite on the home’s main level. In addition to the two-panel, eight-foot 
entry doors and a fluted staircase, luxury features such as nine-foot and 

trey ceilings, crown molding, 5 and 3/4 inch baseboards, engineered 
hardwood flooring, and recessed lighting will be used throughout.

The home features a large, gourmet kitchen - complete with sol-
id-surface marble counters, 42” craftsman cabinets, and a breakfast room 
– a library/den space, an 8x5 laundry room, and a mud room with ample 
storage space. The home’s great room will have an impressive fireplace, 
two built-in bookshelves, and a vaulted ceiling that will open up to the 
second floor, giving the room a grand and spacious feel.

On the second level, two bedrooms will connect through a jack-and-
jill bathroom, and there will be a large loft area, providing the perfect 
setting for a play/entertainment space for kids and teens. The home’s 
fourth bedroom will be located in the lower level, along with a full bath.

In addition to sleeping space, the lower level will also serve as an 
entertainment area, as Matt has designed the space to include a large bar 
as well as a separate movie theatre. Inspired by a sports-bar concept, the 
bar area will include hookups for as many as five televisions, and with 
plenty of space for seating, it’s sure to be the ideal spot to host friends 
and family, no matter the occasion. 

From roofing to finishes, the home was designed to maintain  
a timeless feel that will never go out of style. Construction of this  
one-of-a-kind property scheduled for completion by the end of 2017 and 
is currently listed at $800,000. 

I

A Custom, Victorian-Style Home 
by Zeller Contracting

For more information on 1016 
Marshall Ave., please contact 
Mary Kay Schlimpert at 
636.751.4435. If you’re interested 
in learning more about building a 
custom home or other contracting 
work, you can reach out to Zeller 
Contracting at 314.596.8018.
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FEATURE
ARTICLE

few years ago, Nettie White of Nettie White Interiors 
and Jan Coffman, owner of Jan Coffman Interiors 
based in Sullivan, Missouri, joined together to bring 
a truly extraordinary home renovation project to life. 
Though the project itself involved creating a rustic and 

worn luxury design, nothing about this renovation has aged with time.
Nettie and Jan had several meetings at The Porch in Wildwood, 

Nettie’s wonderful and inspiring store located in Wildwood, Missou-
ri, before meeting at the home site. Nettie was able to work seam-
lessly on Jan’s vision of “Rustic Luxe” for her client by taking 25 
solid-cedar beams and giving them an aged, authentic feel by using a 
multi-layered finish. She made them grey and worn as if they were in 
a 100-year-old barn.

Jan’s client wanted flooring that was different and unique, and 
Nettie was influential in creating and mixing the stain colors we decided 
to use on the pine flooring. With Jan’s vision, Nettie was able to come up 
with a technique on the living and dining room walls that looked as if it 
was scorched in the corners, and then she added extra character through 
layers of texture creating a truly one of a kind look.

When Nettie took the job, she was under the impression she 
was just doing the beams and painting the walls of the dining room. 
Halfway through the project, Jan and her client had convinced Nettie 
to take on the kitchen cabinets, which had already been designed and 
painted blue. The redesigned cabinets were nice, but nowhere near the 

style and sophistica-
tion Nettie brings in 
her unique work. 

To get the 
right “Rustic Luxe” 
look, Jan and Nettie 
worked together 
to find the perfect 
texture and color 
to give the cabinets 
an aged look. They 
used a hand-rubbed 
finish with multiple 
layers of texture 
and glaze on the 
cabinets, making 
them look worn, but 
loved.To cap it all 
off, the pair used re-
purposed wood from 
Jan’s Grandfather’s 
barn, giving the 
room some can’t-
miss rustic character.

A Luxurious, Rustic Design
with Nettie White and Jan Coffman

A
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Working with Jan was a dream come true for Nettie and her team. 
Jan and her client cultivated a vision beyond most people’s imagination, 
and it was a privilege for the entire team to get to be part of such an 
original and beautiful project. 

Of Nettie, Jan said she “is a master at what she does. It is always 
a pleasure to work with her. I look forward to having that experience 
again in the very near future.” You can reach Jan Coffman Interiors 
at 314.583.7975. For more information, please search A Fine Tuned 
Room on www.houzz.com. To learn more about Nettie White Interiors 
and The Porch, visit www.nettiewhiteinteriors.com. 
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The Rick and Tracy Ellis Team have moved to 

To Be Built 
2535 South Lindbergh Rd

Huntleigh
$3,500,000

To Be Built  
LOT 12 Radnor Rd

Huntleigh
$3,200,000

15400 Timpaige Drive
Chesterfield, MO 63017

$2,750,000

1126 Wings Rd
St. Albans, MO 63073

$1,999,999

7619 Maryland Ave. 
Clayton, MO 63105

$1,999,900 

13041 Tapawingo  
St. Louis, MO 63127 

$1,499,900

155 Carondelet Plaza #610 
Clayton, MO 63105

$1,450,000

3001 Matteson Blvd
O’Fallon, MO 63366

$1,300,000

1302 Wildhorse Meadows
Chesterfield, MO 63005

$1,150,000

101 Capitol Ct 
St. Charles, MO 63301

$997,000

4129 Highway D  
Defiance, MO 63341 

$865,000

TBB 1016 Marshall Ave
St. Louis, MO 63119 

$800,000 

ACTIVE
ACTIVE

ACTIVE
ACTIVE

ACTIVE

ACTIVE
ACTIVE

ACTIVE

PENDING

ACTIVE

636-534-8287

Rick 
Ellis

636.699.2197

Tracy 
Ellis

636.299.3702

ACTIVE

COMING SOON



Mary Kay 
Schlimpert

636.751.4435

Vince 
Cafazza

314.369.8554

Kirsten  
Sahd

636.219.1600

Allyson
Lewis

314.504.5859

ACTIVE
SOLD

SOLD

315 Altus Place  
Kirkwood, MO 63122

$775,000 

2345 Denmark 
Union, MO 63084

$699,900

2672 Scotti 
Foristell, MO 63348 

$695,000

331 Woodlawn Terrace
Ballwin, MO 63021

$660,000 

ACTIVE
SOLD

4312 Napa View Lane  
St. Charles, MO 63304 

$650,000

28 Upper Conway
Chesterfield, MO 63017 

$650,000

19464 Babler Forest Rd 
Wildwood, MO 63005

$575,000

2007 Wood Manor Way
St. Charles, MO 63304

$570,000

ACTIVE
SOLD

SOLD
SOLD

SOLD

PENDING
PENDING

17530 Garden Ridge Cir
Glencoe, MO 63038

$535,000

110 Woodmere Trail Ct.
St. Charles, MO 63303

$499,900 

657 Fairfield Valley Rd 
Pacific, MO 63069 

$499,000 

364 Woodmere Dr 
St. Charles, MO 63303 

$475,000 

Looking to buy or sell your home? Contact us!
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1227 Peruque Ridge
Wentzville, MO 63385 

$399,900 

310 Peruque Ridge
Wentzville, MO 63385 

$399,900 

43 Tuscany Trace Dr.
St. Charles, MO 63303

$370,000 

9 Twin Creek Ct  
Dardenne Prairie, MO 63368 

$369,900 

SOLD
ACTIVE

SOLD
ACTIVE

73 Brook Hollow Ct
O’Fallon, MO 63366 

$421,900

423 Jumper Hill Ct 
Chesterfield, MO 63017

$419,000 

1205 Hickory Hollow 
O’Fallon, MO 63366 

$415,500 

78 Brook Hollow Ct 
O’Fallon, MO 63366 

$408,000 

SOLD
SOLD

SOLD

145 Newgrange Pass  
Weldon Spring, MO 63304

$452,500

440 Conway Meadows Dr 
Chesterfield, MO 63017

$450,000

100 Hilltop Ct  
Washington, MO 63090

 $449,900

1172 Kortwright Ave  
St. Louis, MO 63119

$445,000

ACTIVE

ACTIVE

SOLD
SOLD

ACTIVE

The Rick and Tracy Ellis Team have moved to 

636-534-8287

Rick 
Ellis

636.699.2197

Tracy 
Ellis

636.299.3702
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38 Newton Ct
St. Charles, MO 63303

$332,000 

3135 Wheeling Dr
St. Charles, MO 63301

$320,000

20 Timber Trace Ct 
Wentzville, MO 63385

 $319,999

1316 Red Oak Plantation Dr 
Ballwin, MO 63021

$310,000 

SOLD
ACTIVE

SOLD

4755 Fox Mountain Rd 
Wildwood, MO 63069

$284,900 

2330 Ashley Woods Dr  
St. Charles, MO 63303

$260,000

1214 Misty Field Lane  
St. Louis, MO 63146

$250,000 

113 Abington
St. Peters, MO 63376 

$245,000

109 Brooks Farm Ct. 
House Springs, MO 63051

$243,000

604 Hawk Run Dr 
O’Fallon, MO 63368 

$239,900

606 Hawk Run Dr 
O’Fallon, MO 63368 

$239,900

265 Huntsdale Dr 
Wentzville, MO 63385

$239,000

SOLD

ACTIVE
SOLD

SOLD

SOLD

Mary Kay 
Schlimpert

636.751.4435

Vince 
Cafazza

314.369.8554

Kirsten  
Sahd

636.219.1600

Allyson
Lewis

314.504.5859

Looking to buy or sell your home? Contact us!

SOLD

COMING SOON

COMING SOON

PENDING
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6651 Garner Ave 
St. Louis, MO 63139 

$166,000 

4731 Tonga Drive 
St. Louis, MO 63128 

$165,000 

4 Jeffrey Wayne Dr 
St. Peters, MO 63376 

$161,000 

149 Aspencade Circle 
St Peters, MO 63376 

$160,000 

327 Jackson
St. Charles, MO 63301 

$195,000

6441 Sprucefield Dr  
O’Fallon, MO 63368 

$186,500

3858 Marcia Dr 
St. Charles, MO 63304 

$179,000

5 Dellwood Ct 
St. Peters, MO 63376 

$173,000

SOLD
SOLD

SOLD
SOLD

SOLD
SOLD

SOLD

2334 Eagle Pines Dr 
St. Charles, MO 63303

$225,000

51 North Trumbull
St. Charles, MO 63301

$208,000

2265 Wurtz Road 
Hermann, MO 65041

$197,000

2125 Bayonne Dr 
St. Charles, MO 63303

$195,000

SOLD
SOLD

SOLD
SOLD

SOLD

The Rick and Tracy Ellis Team have moved to 

636-534-8287

Rick 
Ellis

636.699.2197

Tracy 
Ellis

636.299.3702
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7332 Rainor  
St. Louis, MO 63116 

$151,000 

130 Shellbark
Troy, MO 63379

$145,000

209 Tyndale 
O’Fallon, MO 63366

$128,900

616 Homerun 
O’Fallon, MO 63366 

$90,000

SOLD
SOLDSOLD

ACTIVE

SOLD

9424 Miriam Ave 
St. Louis, MO 63114 

$85,000

9028 Burton Ave 
St. Louis, MO 63114 

$71,000

9105 Goodale Ave 
St. Louis, MO 63114 

$69,000

6458 A White Cap Lane 
Florissant, MO 63033 

$57,500

ACTIVE
PENDING

SOLD

Mary Kay 
Schlimpert

636.751.4435

Vince 
Cafazza

314.369.8554

Kirsten  
Sahd

636.219.1600

Allyson
Lewis

314.504.5859

Looking to buy or sell your home? Contact us!

Would you like to know the value of your home?

Contact a member of our team for a  
free market analysis and let us show  

you how we can get you moving!
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6 Westwood 
Fenton, MO 63026

$49,900

880 Victory 
St. Louis, MO 63125

$44,900

884 Victory 
St. Louis, MO 63125

$44,900

10125 Florinda
St. Louis, MO 63123

$24,900

180 Blue Heron Hill 
Lake Ozark, MO 65049 

$12,000,000

Wood River Road
Lake Ozark, MO 65049 

$5,000,000

14356 Manchester 
St Louis, MO 63011 

$449,900

8864 Trautman Quarry Rd  
Pevely, MO 63070 

$185,000

ACTIVE

ACTIVE
ACTIVE

ACTIVE

The Rick and Tracy Ellis Team have moved to 

636-534-8287

Rick 
Ellis

636.699.2197

Tracy 
Ellis

636.299.3702

ACTIVE

ACTIVE
ACTIVE

RESIDENTIAL LOTS:

COMMERCIAL LOTS:

12 Radnor
St. Louis, MO 63131

$999,999

50 Castle Lake Ct
St. Charles, MO 63304

$184,799

Lots 11-14, 3001 Matteson 
Blvd, St. Paul, MO 63366

$139,900

4 Frontier Hills 
House Springs, MO 63051

$129,900

ACTIVE
ACTIVE

SOLD
PENDING

PENDING



Quality Service

Unique Policies

 Home, Auto, Life  

& Health Insurance

 Serving St. Louis Metro 

and surrounding areas

636.779.5976  | LanhamK2@nationwide.com

AS THE SEASONS CHANGE SO
DO YOUR INSURANCE NEEDS

Call us today to review a Home,  
Auto, Life or Health insurance policy

The Lanham Agency, a full service insurance agency, firmly believes it is our daily mission and policy to 
bring real value to our clients by addressing every customer individually to create a policy unique to their 
needs. We pride ourselves on the principles of quality customer service. Providing Home, Auto, Life and 
Health insurance for you and your family is only the beginning of what the Lanham Agency has to offer in the 
Ballwin, Ellisville, Wildwood, Chesterfield and surrounding metro St. Louis areas.

KIM LANHAM

Lanham Agency Ad.indd   1 9/8/16   7:31 PM
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FEATURE
ARTICLE

hen tragedy and hardship strikes, it can be difficult 
to understand why. In the case of childhood cancer, 
finding reason beyond the pain and suffering of an in-
nocent child is an unbearable task no one should have 
to go through. Unfortunately, childhood cancer touches 

so many families time and time again. With strength and a reliance on 
faith in a greater purpose, clarity can be found even in the face of this 
life-altering disease, and that’s exactly what happened to the Stout family 
after the loss of their little girl, Keira. 

A lovely young girl with a beautiful heart, Keira Stout spent her 
childhood enamored with art, movies, soccer, and panda bears. Keira 
was a fierce friend and a loving daughter with a heart of pure gold. With 
her ten years on this earth, Keira spread more love and kindness than 
some people do in a lifetime. After her first diagnosis in May of 2014, 
Keira never let her disease define her, and even in the face of the worst 
life can hand to a child, she always found a way to spread joy and laugh-
ter to everyone she met.

On August 17, 2015, Keira was determined NED (No Evi-
dence of Disease), but sadly, her time cancer-free wouldn’t last 
long. She lived as a carefree child for a mere six months before 
cancer once again reared its ugly head. After numerous bouts 
of chemotherapy and radiation, Keira’s body succumbed to the 
disease on May 3rd, 2017.

Keeping Keira’s kindness and strength in their hearts, the 
Stout family started a campaign to spread love in Keira’s name. 

“She loved to make people happy,” said Keira’s mother, 
Robin. 

Whenever they were at Starbucks or McDonalds, two 
things that Keira could stomach eating during her treatment, she 
would always ask her parents to pay it forward. Often times, 
Keira would even offer to use her own money to pay for the next 

person’s order. It’s this spirited love for others that inspired Keira’s loved 
one to create cards with Keira’s lovely face and message of spreading 
love and kindness. 

The idea is simple. If you perform a random act of kindness, 
give the recipient one of Keira’s cards explaining why. The campaign 
started with a print of 5,000 cards. With help from sponsors like USA 
Mortgage and CAM Print, the card count is currently at 154,000, with 
over 70,000 distributed.

As of July 8th of 2017, her cards have been shared in all 50 states 
and 31 countries around the world. Though her inspiring message is 
universal, the cards are even printed in different languages to reach an 
even wider audience.

The cards also display the hashtag #morethan4. By sharing Keira’s 
cards, people are raising awareness about the fact that only 4% of 
national funding goes to childhood cancer research, which results in 
fewer treatment options and a smaller chance to find a cure for this 
devastating disease. It was Keira’s hope that through these cards, peo-

W
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ple would see kindness as “the new cool,” and know that every child 
deserves more than four.

Throughout Keira’s disease, Robin Stout was extremely transparent 
about every little thing Keira was going through, which allowed friends, 
family, and even total strangers walk on the journey with them while 
simultaneously raising awareness about childhood cancer. With four 
other children to look after, Robin managed to stay strong for her family 
and Keira while caring about others and keeping them informed. It is 
abundantly clear Keira got much of her strength and passion for others 
from her resilient mother.

Right now, between 200 and 500 cards are sent out every night, 
and her message is spreading wider and growing stronger every single 
day. If you’re interested in getting your own cards to share, search the 
hashtag #KEIRASTRONG on Facebook. In addition, they’re always 
looking for donations to help further Keira’s message and raise aware-
ness about childhood cancer.

Keira’s story has greatly inspired Rick and I. To do our part to help 
raise awareness, we’re working on creating a charity division through Keller 
Williams to help families who run into financial hardships while a child is 
undergoing treatment. Many times, this financial trouble leads to families 
losing their homes, which should be the last thing a family has to worry 
about when their child is sick. Our hope is that Realtors at Keller Williams 
will be able to donate a portion of each closing to the charity, and once a 
year, we’ll use that money to help these families pay for their mortgages.

Though Keira is no longer here with us, her spirit lives on through 
these cards and their incredible sentiment. When people see her photo on 
the cards, they’ll know she was the little girl who just wanted people to 
be kind to one another. Just as Keira’s story has touched our hearts, by 
sharing a card and contributing to #KEIRASTONG, you’ll help Keira 
touch so many more. We hope you’ll be inspired to spread kindness in 
Keira’s honor, ensuring this sweet angel will never be forgotten. 

Please cut out this 
card to honor the 
beautiful life of 
Keira Stout.
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Colors and themes
When it comes to designing the perfect playroom, it’s not always 

clear where to begin. You know your children better than anyone else, 
so start there! Think about their favorite colors, movies, and hobbies. 
If your child loves to dress up like a pretty princess, start with light 
pinks and royal purples. Do you have a baseball fan? Consider colors 
in a baseball stadium. It’s not going to be as simple for every child, 
but that’s part of the fun. If you’ve got a creative, wild spirit in need 
of a space to let go and express themselves, don’t be afraid to create a 
funky, eclectic space. Worry less about designing a Pinterest-worthy 
playroom and more about building the perfect space for your children 
to grow and be themselves.

Set the scene  
for imagination

Playing 
pretend is 
one of the 
hallmarks of 
childhood, and 
it’s an import-
ant part of 

their development. By using their 
favorite games and activities, you 
can create a fun space that gives 
their endless imaginations a boost 
while flexing your creative side 
in the process! Designate a corner 
of the room for this project and 
build a room-within-a-room. For 
kids that like to go grocery shop-
ping with Mom, consider creating 
a little market with shelves and 
plastic grocery items, complete 
with shopping baskets and a 
checkout counter. In the same 
vein, a miniature pizza parlor 
would be a fun way for kids to 
play with friends.

For kids who like to play 
school, create a small classroom 
area with desks and a dry erase 

TIPS 
ON CREATING YOUR CHILD’S 

DREAM PLAYROOM

I
f you think of a primary color scheme and toys scattered all over the floor when you think of a child’s playroom, you’re in for a big 
surprise. Just like in other areas of your home, a playroom can be custom-designed to fit the specific needs of your child while utilizing a 
design style that’s appealing to both you and your little one. Plus, a custom playroom is a great way to help foster various aspects of their 
development that are important to you as a parent. By using some of these tips, you’ll be able to create one seriously cool space for your 
child to grow and learn.

2
1
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board. To stock and decorate the classroom, make a trip to a teacher 
supply store. You’ll find posters, attendance books, stickers, name tags, 
and an endless number of items perfect for your little teacher in the 
making! Other pretend-corner ideas include a beauty parlor, dress-
up boutique, coffee shop, doctor’s office, animal hospital, or even a 
theatre/entertainment stage.

Create a cozy spot to read
It’s never too early to 

teach your child to love to 
learn. No matter their age, 
all children can benefit from 
a library area. Put up book 
shelves and add comfy seating, 
such as a rocking chair for 
infants or bean bag chairs for 
older children. The great thing 
about a space like this is that 
it can easily be updated over 
the years. As they grow, you 
can add a bench space for 
teens to sprawl out and enjoy 
longer reads or set up a desk 
with hanging lights to create 
the perfect environment for 
studying.

Use wall space as a creative outlet
If your child loves to draw or paint, 

creating a display wall to showcase their 
work can instill a sense of pride and accom-
plishment in his or her work. Use cork board 
across a wall and use push pins to create a 
collage of their best pieces. For a cleaner 
look, hang clipboards in a grid so that it 
looks like a gallery wall. Using clipboards 

makes changing artwork super simple, and will keep their work fresh 
and wrinkle-free.

Sometimes, kids 
like to color outside the 
lines—or all over the 
walls. Rather than wait 
for a mess to happen, you 
can take matters into your 
own hands. Chalkboard 
paint is a great way to 
create a space for your 
child to let their creative 
spark go crazy. For a less 
messy option, consider 
hanging large dry-erase 
boards - great for magnets 
- or rolls of butcher paper. 

Get storage smart
When it comes to keeping a clutter-free playroom, 

storage space is key, but that doesn’t mean you have 
to settle for unsightly bins or rely on shoving toys and 
games in the closet. Use a corner bench with separate 
slots and canvas boxes for an easy way to keep things 
organized. For an extra-fun seating option, use five 
equal-sized squares to create a cube that’s large enough 
to sit on and attach four wheels on the bottom at each 

corner. By leaving one side open, you’ll be able to easily store books and 
games and give your kiddos a fun piece of furniture!

If the room has a decent-sized closet, why not get creative with 
it? Install a sturdy shelf across the length of the closet, and treat it like 
an elevated bench or cot by adding a cushion, pillows, and a ladder up 
to the space. Your child will love the little hideaway! Plus, you’ll be 
able to use the space below the bench for hanging clothes and shoes. 
For extra storage, add a shelf to the top of the closet to store things 
you don’t want your little one getting into. There are countless ways to 
cleverly use closet space online. From creating a hidden study space to 
making a recessed bed by using dressers as a platform, you just have to 
find the idea that works best for you and yours! Don’t be afraid to let 
your imagination run wild.

Add a place to wind down
Even little ones need a com-

fortable spot to call their own. You 
can easily add a comfy day bed 
to the room, or get a little more 
creative! Use sheets or curtains to 
create a tent that’s secured to the 
ceiling and surrounding corner 
walls to create an epic fort. Inside, 
add floor pillows and a small table 
with enough space for a lamp. 
You can even bring a little of an 
outdoor vibe into the playroom by 
hanging a sturdy hammock. Com-
plete the space with some hanging 
lights and wind chimes for a cozy, summer feel.

Think about your role in the space
Watching your child learn and grow is second only to 

participating in their journey! Along with the child-sized ta-
bles, chairs, and other furniture for their specific use, make 
sure you have a comfortable place to sit and enjoy spend-
ing time with them. It’s also smart to think about potential 
messes. Use scratch-resistant flooring and high-quality, 

washable paint on the walls. If possible, add a small sink space to make 
clean-up after messy activities or potential mishaps a breeze.

When it comes to your kids, safety is always a top priority. For 
those times you can’t be in the room, make sure all furniture is secured 
and wires are hidden from view. If you feel like you need a little extra 
security, install a monitoring system where you can watch them no mat-
ter where you are in the house. 

5

7

3

6
4
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2345 Denmark 
Union, MO 63084

$699,900

Custom Built Estate 
   on over 17 acres with quality  

craftsmanship throughout!

Call Rick or Tracy for more information: 
636.299.3702  |  www.TracyEllis.com
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8800 St Charles Rock Rd
St. Louis, MO 63114

Phone: 314-739-3434
kmi@kmiconstructionllc.com
 www.kmiconstructionllc.com

®

CALL US FOR ANY WORK YOU NEED 
ON ROOFING, SIDING, AND GUTTERS
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econd only to kitchens, the bathroom is the most expensive 
room in the house to renovate.

Albeit diminutive in size, by adding luxury amenities 
like a clawed bathtub, a dual-jet shower spa, or a new mar-
ble vanity, you’ll eat away at your renovation budget before 

you know it. Still, we spend a great deal of time in the bathroom, and 
everyone deserves deserve a “groom” with a view. Here are our top tips 
for transforming your humdrum bathroom into a beautiful space without 
taking on a full-scale renovation.

Wake up where  
you makeup

Too many of us settle for 
that standard, boring contrac-
tor-graded mirror—the plain 
ones you see in the big-box 
hardware stores. Builders aren’t 
always keen to your particular 
style, so it’s up to you to add 
your own flair to the space. 
Find a mirror that reflects your 
personality! Take a look at local 
antique shops to find a unique 
piece. With a little searching, 
you too can be the fairest of 
them all!

Go to the mat
There’s simply no need to settle for a standard, uncomfortable, 

crunchy, terry cloth mat! Instead, why not try something super luxurious? 
With a quick perusal of Architectural Digest magazine, we saw beautiful 
Turkish and Persian rugs in the most luxe of Lavatories. They’re soft, 
warm, colorful, and, like a fine wine, they get better with age.

Have a seat
Why settle for a boring wooden stool? You’re a queen, and you 

deserve your very own throne when sitting at your vanity! Whether it’s 
a beautiful garden stool, a glammed-
up ottoman, or an ornately carved 
armchair, high-end seating can be 
the focal point of every beautiful 
bathroom. Search your local depart-
ment store or favorite furniture out-
let for a gorgeous gamut of chairs. 
Don’t be afraid to try something new 
and a little out of the box!

Lighting is everything
That’s right, movie stars are no 

different than you and me—they just 
have better lighting! If you haven’t 
upgraded your lighting in a while, 
it might be time for a trip to your 

S

Easy Luxury: Hassle-Free  
Tips to Upgrade Your Bathroom



favorite hardware store. If you want something a little more unique, 
there’s an abundance of options out there! Check online for lighting 
tips, and be sure to do your research online to ensure you get the right 
style for the best price. As a bonus, use LED lights with your new 
fixtures. You’ll save energy and lower your electric bill. See? You’re 
smart and beautiful!

Initial here, please
There’s something about a monogram that just screams class. My 

grandmother put the capital “L” in Lady, and she wouldn’t dream of 
having naked towels. It’s that extra touch of fine detail that can elevate 
a space. It’s kind of like leaving no stone unturned, right? A simple 
google search for monogrammed towels will give you hundreds of 
options to either update your existing towels or purchase an entirely 
new set!

Let’s talk about bling
Think of your fixtures as jewelry for your bathroom. Consider 

brass, copper, bronze, or even brushed nickel! Anything beats chrome 
these days. Plus, updating your faucet with a new low-flow model will 
cut water consumption, saving you money on your water bill.

Don’t be a wallflower
Color is key when it comes 

to describing your personality. 
For less than $30, you can find a 
plethora of happy hues that will 
suit you. If you want to make your 
bathroom seem larger, go light and 
bright! This will make your walls 
more reflective, giving the space a 
more open and airy. For added flair, 
paint horizontal stripes to make 
your bathroom seem wider or ver-
tical stripes to make your bathroom 
feel taller! My most favorite tip? 
To make any bathroom feel bigger, 
hang mirrors over your picture per-

fect palette! I learned that from my mom, and it’s a sure way to give 
the illusion of space.

Be vain about your vanity
Don’t love your finish? Do 

what I did! Stain the vanity add cute 
new knobs for a quick upgrade. If 
your vanity needs more love than 
what a little stain can provide, I 
guarantee you can find some great 
options at your favorite hardware 
store starting at $169. Don’t want 
a cookie cutter vanity? Why not 
scour antique stores for vintage and 
antique dressers, which can be easily 
retrofitted to hide the plumbing and 
seal the drawers. 
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The Crescent 
 at 155 Carondelet Plaza $1,450,000

Contact Rick & Tracy Ellis for info: 
636.299.3702  |  www.TracyEllis.com
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he city of Clayton is a bustling suburban community 
located just miles from Downtown St. Louis. With abun-
dant dining and shopping options, parks, galleries, and 
remarkable architecture, Clayton offers residents a unique 
opportunity to experience a diverse and active lifestyle. In 

addition to the vibrant public scene, the city’s array of housing, from 
single-family to condominiums and more, has marked Clayton as one 
of the St. Louis metropolitan area’s most sought after communities. 

I had the opportunity to sit down with the city’s mayor, Harold 
Sanger, and speak with him about all Clayton has to offer as well as 
some of the city’s newest projects.

“To be the Mayor of Clayton has been the most interesting thing 
that has ever happened to me,” said Mayor Sanger. “My predecessor did 
a terrific job working through a recession and left me in great hands.”

Throughout the 104-year-long history of Clayton, the city’s May-
ors and the Board of Aldermen have worked hard to cultivate a city 
that’s bursting with opportunity and prosperity for its residents. Mayor 
Sanger believes it’s his duty to take advantage of all that’s been built 
before him to ensure future generations have the same opportunities.

When asked about the city’s success, Mayor Sanger said he 
believes the prosperity has a lot to do with Clayton’s location, as res-
idents are able to step off their elevators, walk out the door, and have 
everything they might need right just a few steps away.

The city is close to downtown St. Louis as well as St. Charles and 
other surrounding suburban areas, and with access to major interstates 
and arteries, travel is a breeze. What’s more, the city itself has a unique 
balance of work, life, and play. As a hub for business, especially law 
firms, Clayton residents can live and work in the same area. 

Exemplified by the city’s chic, downtown vibe with the comfort and 
quiet of the suburbs, the quality of life in Clayton is exceptional. The 

majority of the city’s land is designated for residential use, which is great 
for Clayton’s future growth.

With homes starting in the upper 200’s, Clayton’s residential demo-
graphic is made up of 21 different neighborhoods. Acting as both a residen-
tial area and a center for business, Clayton appeals to a wide range of luxury 
buyers. With its varied home inventory, there’s something for those looking 
for a traditional family home as well as people looking for that big-city feel.

The Crescent in Clayton

One such residence drawing attention from buyers looking for a 
city-style residence is The Crescent at 155 Carondelet Plaza. As one of 
Clayton’s premiere residential buildings, this gorgeous condominium 
with nine floors and unmatched views of the city was developed in 
2007. Residents of The Crescent enjoy 24/7 doorman service, valet 

Clayton  
Update  
with Mayor 
Sanger

T
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parking, a concierge, and on-site management as well as desirable 
amenities such as a clubroom with catering kitchen, a fitness center, a 
quiet plaza area, and a dog park.

Currently, Rick and I are the listing agents for an exceptional front-
unit condo in The Crescent. Designed by renowned interior designers 
Edwin and Lenore Pepper of Edwin Pepper Interiors, which is based in 
Clayton, this condo exudes luxurious city living on every level. 

The two bedroom, two bath condo was built with large rooms and 
numerous luxury upgrades. In the kitchen, you’ll find granite coun-
tertops, a large island, and custom cabinetry alongside high-end Wolf, 
Sub-Zero, and Asko appliances.

In the master, there’s a large walk-in closet with custom shelving 
and the ensuite offers must-have upgrades like a jet tub and walk-in glass 
shower. The condo’s living room is perhaps the most impressive and 
open space in the residence. The dark wood floors contrast the abundant 
natural lighting brought in from the terrace windows, and the impressive 
wooden fireplace surround is truly a knockout statement piece.

Through the living area beyond a set of French doors is the condo’s 
jaw-dropping terrace. With a clear view of The Crescent’s plaza area 
and the city, it has one of the most spectacular views in the building. 
In addition, the terrace is large, open, and could easily accommodate 
a grill, dining table, and extra seating. With such incredible features, 
this 2,880-square-foot condo is a can’t-be-missed opportunity to live in 
luxury in heart of Clayton.

7619 Maryland Avenue

Our latest listing is also located in Clayton at 7619 Maryland Ave-
nue. This magnificent home is featured on the cover of this issue, and we 
will begin showings on the property very soon. Until then, we’re excited 
to share a glimpse into this custom built, 24-year-old home.

Located in the heart of Clayton on a quiet street, 7619 Maryland 
boasts stunning curb appeal with a grand front window spanning the 
entire side of the house and a gorgeous walkway to the front entrance. 
On the main floor, there’s luxury master suite with its own private library 
and heated marble floors in the master bath. What’s more, you can walk 
right out of the master suite to a private and enticing in-ground pool. 

The home’s gourmet kitchen has upgrades throughout including 
heated marble floors and stunning granite countertops. Upstairs, you’ll 

find two large bedrooms with walk 
in closets, a Jack and Jill bath, and 
an open-spindle loft overlooking the 
impressive floor-to-ceiling window 
in great room. 

Throughout the lower level, 
there are custom moldings that bring 
an elevated character to the space. 
With a huge family/theater room, 
full bath, office, and tons of storage, 
the lower level is an incredible 
family area that’s sure to see plenty 
of use by its future owner. More 
information on this spectacular prop-
erty will be available later in the month of September.

Dining, Recreation,  
and Current Projects

Clayton hosts over 90 restaurants for residents and visitors alike 
to enjoy. Notable hot spots include establishments such as Pastaria, 
Whitebox Eatery, The Libertine, and 801 Chophouse. In the area, you 
can find the Metropolitan Zoological Park & Museum, Clayton City 
Hall, Hanley Park and the Hanley house, and Washington University’s 
West Campus as well as The Ritz-Carlton St. Louis and The Cigar 
Club, which are within walking distance of The Crescent.

Shaw Park is one of Clayton’s most prominent features and hosts 
a number of the city’s events. Within the park, there’s an aquatic center, 
ice rink, tennis center, and even a baseball field. Though Shaw Park is al-
ready the jewel of Clayton, Mayor Sanger is excited about a new project 
for the park. Sponsored by private and corporate donations, a new park 
entry will be constructed at the corner of Forsyth & Brentwood. The new 
addition will have a corner waterfall, pond, and recirculating fountain. 
The project is currently set for completion in mid-October.

Another city project, 212 SOUTH, located on South Meramec, is 
also underway. Once complete, the 25-story high-rise will further the 
city’s residential growth, offering more luxury apartments in the area. 
In addition to the construction of 212 SOUTH, there are two mid-rise, 
six-story buildings also nearing completion in the area.

In a city with ample shopping, dining, and outdoor recreational 
spaces, it’s hard to imagine Clayton could offer more, but that’s the beau-
ty of the city—it just keeps on giving. Events such as Musical Nights, 
the Saint Louis Art Fair, Craft on Tap, and the Harvest Moon Celebration 
are just a few of Clayton’s packed event schedule. In fact, the city’s 
strong growth and numerous events prompted the city to hire an event 
director to handle all the goings-on in the area. For a full calendar of 
events and meetings in Clayton, visit www.claytonmo.gov/calendar.

Clayton is such an incredible place, and it’s no wonder why the 
city continues to prosper and gain in desirability from a real estate 
perspective and beyond.  For more information about the condomini-
um in the Crescent Building, please contact Rick and Tracy Ellis at 
636.699.2197, and if you haven’t had a chance to spend some time in 
Clayton, be sure to plan an outing very soon!  



Call Rick or Tracy  
for more information  

at 636.299.3702

www.TracyEllis.com

$1,999,999

7619 Maryland Avenue
Clayton, MO 63105
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Low Interest Mortgage Rates
urrently, mortgage rates are at a significant low, but 
that hasn’t spurred the increase in either refinanced or 
new loans that was originally expected. Here’s what 
you need to know about, current mortgage rates, how 
they’re affecting borrowing trends, and what you need 

to know if you’re considering purchasing or refinancing a home.

What caused the most recent drop in mortgage rates?

According to CNBC, the tense nature of today’s geopolitical 
climate, such as the current state of affairs with North Korea, investors 
we’re looking for safe opportunities. Because of this, we saw interest 
rates decrease in mid-August to a 4.12 average for a 30-year fixed-rate 
mortgages with loan balances of $424,100 or less.

With the lowest mortgage rates since November, shouldn’t we see  
an uptick in loan refinancing and new loan applications?

Generally, a drop in mortgage rates would entice more home-
owners to refinance. However, in August of 2016, many homeowners 
capitalized on the opportunity to refinance as rates were even lower at 
the time. This has diminished the potential applicant pool, and as more 
current homeowners refinance, the number of people seeking refinanc-
ing will continue to drop.

In addition, the lower rates didn’t do much for homebuyers as the drop 
in rates wasn’t enough to offset climbing prices and a limited home invento-
ry. Even still, applications for home purchase loans are holding steady at 10 
percent higher than a year ago, which is a good sign for buyers.

With these low rates, should I consider purchasing a  
home more seriously?

When rates are low, there’s no better time to buy a home—but 
that’s only true if you’re 100 percent ready. Buying a home will most 

likely be your largest investment, so it’s best to avoid the hype caused 
by low interest rates and do what’s right for you at the right time. 
Regardless of current interest rates, consider these questions before 
making any big loan decisions:

 S Are you ready to own a house on both a financial and  
personal level?

 S Are you comfortable with your current non-mortgage debt?
 S Can you afford the cost of the home along with general  

living expenses?
 S Are you prepared to deal with unexpected expenses on  

your home?

Are mortgage interest rates predictable?

Yes and no. There are a multitude of factors that determine interest 
rates at any given time. Investors can use these factors to make an 
interest rate forecast, but in the end, they’re just predictions. Since 
drastic changes in the economy or world affairs can have a significant 
impact on interest rates, no one can be 100% certain of the direction 
they’ll vary. This is one reasons why when rates are low, it’s best not to 
wait around for another decrease that may never come.

When buying a new home, is a low rate always the best option?

Not necessarily! Low mortgage rates usually encourage buyers 
to act fast, but low rates can also lead to rising housing prices. For 
some buyers, a lower property value with a higher interest rate can be 
an appealing option. It all comes down to whether or not you’re fully 
prepared to buy. If that’s the case, you can make the best choice for you 
and your family regardless of interest rates. 

C

Questions & Answers With

     Rick and   
Tracy Ellis



A Better Way to Buy a Home...

EMPOWER     ENHANCE    ENABLE    ENGAGE
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12140 Woodcrest Executive Drive | Suite 150 |  St. Louis, Mo  63141 |  Equal Housing Opportunity

DID YOU KNOW?  
USA MORTGAGE HAS BEEN REPEATEDLY RECOGNIZED AS THE LARGEST 
LENDER IN MISSOURI AND IS HEADQUARTERED HERE IN ST. LOUIS. 
We are local people serving our local communities.

DID YOU KNOW?  
USA MORTGAGE IS A FULL SERVICE MORTGAGE BANK.
In-house operations such as processing, underwriting, closing and funding means that we have total control of 
your mortgage transaction.  With the largest portfolio of loan products available, we are likely to have the 
perfect loan for you.

Every year since it’s inception in 2001, the St. Louis Business Journal™ has named USA Mortgage  among the top choices for a residential lender in 
the St. Louis metropolitan area.   We’ve also been awarded with that publication’s “Best Places to Work” three years in a row, and this year we were 
awarded the St. Louis Post-Dispatch Top Workplaces designation.   Let us show you why.

  

Mortgage
A DIVISION OF DAS ACQUISITION COMPANY, LLC

W W W. U S A- M O R TG AG E .C O M

Jerry Mayo
Senior Mortgage Banker
314.628.2008
jmayo@usa-mortgage.com
www.jerrymayo.com

ANNOUNCING:
The Rick & Tracy Ellis Show  

will be moving to a NEW 9 am  
TIME SLOT on Saturday mornings 

starting September 23rd.

You can also tune in  
Sunday’s at 10 am

97.1 FM, 98.4 FM & 1490 AM

Ellis
Show

Saturday at 9 AM  &  Sunday at 10 AM

TheRick&
Tracy

www.TracyEllis.com
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5773 Westwood Drive St. Charles, MO  63304
M-F 9:00 AM - 6:00 PM Saturday 9:00 AM - 1:00 PM
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Call Rick or Tracy  
for more information  

at 636.299.3702

www.TracyEllis.com

$865,000
4129 Hwy D

Defiance, MO 63341

Sprawling estate on 12 gorgeous 
acres perfect for horses, pool,  
tennis courts and observing  
nature at its best.

The kitchen is bright and open with 42 inch white 
cabinets, center island, double ovens, electric cook 
top and adjoining breakfast room with large bay 
overlooking your level yard and horse stalls. Main floor 
master suite with double closets and luxury bath with 
2 additional bedrooms on ML with private bath. Huge 
bonus room/office over the garage. Finished walk-out 
LL has 2 additional bedrooms, 1.5 baths, game room 
and rec room. There is a three car garage and a 70x50 
foot outbuilding/barn with a 14 foot door plus 2 horse 
stalls in the covered outside area. You’ll love country 
living only minutes from town.
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hree St. Louis communities are still in the running to become 
the new home to one of the largest indoor/outdoor sports 
complexes in America. Big Sports Properties, developer of 
this massive sports tourism destination known as the POW-
ERPlex, has narrowed the selection process from 14 sites to 

3 finalist communities. The facility will bring hotels, restaurants and a po-
tential indoor/outdoor waterpark resort along with dozens of courts, turfed 
fields and entertainment venues to this one-stop, family-focused campus.   

A total of 11 communities submitted formal applications offering a 
total of 14 various tracts of land after the Chesterfield City council voted 
5-3 to cancel the development in Chesterfield Valley on June 6th. “When 
God closes one door, he opens up a lot more better ones,” said Dan Buck 
the managing partner of Big Sports Properties. “Seeing so many commu-
nities offering better partnerships with more support and located on ready 
to develop properties has been incredibly validating,” added Buck who’s 
development group had more than $39 million in financing approvals but 
had failed to secure the $10 million in St. Louis County support needed to 
bring  sewers, water and road improvements to the barren, undeveloped 
site in Chesterfield Valley. The city council elected not to grant a 60-Day 
extension to the county, and voted instead to cancel the 50-year lease and 
development agreement with Big Sports Properties. 

“There are a lot of things that can derail a project, including  infra-
structure needs and poor political cooperation. It’s going to take strong 
leadership at both the city and county level to make something this big 
and this exciting happen,” said Dan Larson, a partner in Big Sports 
Properties. “We’ve been amazed by the great proposals and strong lead-
ership we’re seeing from these three finalist communities,” said Larson 
who added that the Chesterfield City Council’s decision will be a “huge 
blessing” to the project in the long-run.

The site selection committee that has reviewed all the applications 
and selected the 3 finalist cities is made up of a large team of stakehold-
ers, donors, investors and organizations that will be partners in the proj-
ect. This committee includes the St. Louis Cardinals and the Baseball 
And Softball Education (BASE) Foundation.      

“As we went through the many locations and potential sites, each 
of these three communities kept coming to the top,” said Rachel Hanson, 

Executive Director of the BASE Foundation who serves on the POWER-
Plex Site Selection committee, along with Bill DeWitt of the St. Louis 
Cardinals, Mark Niebling of the Rex and Jeanne Sinquefield Foundation, 
along with several major corporate supporters, hotel partners and inves-
tors from Big Sports Properties.   

Each of the sites selected promotes good visibility and easy access 
to and from the property. There was a minimum requirement of 50 avail-
able acres for a city to apply, and 75+ acres is preferred. All 3 commu-
nities are offering ample acreage and outstanding interstate traffic flows 
and the nearby amenities essential to the 1.5 million visitors anticipated 
(hotels, restaurants, retailers, etc.). 

“We want to move swiftly but responsibly. We have financing and 
key partners secured. We have hotels, retailers and restaurants ready 
to be a part of the campus. We just need the right location in the right 
community,” said Larson.  

The site selection committee has elected not to reveal the 3 
finalist cities until each community has had the opportunity to put 
their best proposal forward. “We didn’t want this to become a bidding 
war between communities or put extra pressure on them by publicly 
announcing them as a finalist,” said Larson. “We want a true partner 
community where the county and city are working hand-in-hand with 
us to create this world-class amateur sports tourism campus for our 
region,” concluded Larson.  

T

Sports Campus Coming to  
a Community Near You!

Massive Family Sports Tourism Campus  
Narrows It Down to 3 Cities   
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Emilia Rizzuto 
Wellness Expert

ry to remember yourself as a fifteen-year-old. When I was 
fifteen, they told me that I had a disease with no cure. What 
the heck is Crohn’s Disease?  How is this THING going to 
impact MY life?  How come there’s no cure? For the next 
twenty-two years, there would be flare-ups and hospital 

visits. I’d come to be familiar with all sorts of medications and their side 
effects. Listen, it wasn’t ALL terrible. In between flare-ups and hospital 
visits, I lived a fairly normal teenage and twenty-something’s life. But I 
knew that off in the distance, that Crohn’s thing was lurking, and it was 
only a matter of time until the cramping started and then the diarrhea. 
Here we go again with the doctors. Here we go again with the new MIR-
ACLE drug.  Here we go again with the crazy side effects.

In 2008, I said enough was enough.  I was pregnant with my first 
child and had a Crohn’s flare-up.  This was different.  Now it’s not just 
about me.  I started doing my own research.  I read about diets and 
supplements, non-traditional medicines, eastern medical techniques, 
experimental medications, groundbreaking studies and doctors that 
were bucking the system.  I found my calling.  At the time, I had a very 
successful career going on in the fashion world, but THIS was what was 
interesting to me.  At the age of thirty, I made some big changes.  I quit 

my job and went back to school to study holistic nutrition.  I’ve come  
to this conclusion:  I CAN BE IN CONTROL OF MY HEALTH.   
It starts with small changes.  This is not just a Crohn’s thing.  This 
is about reversing degenerative diseases, and obesity.  This is about 
diabetes and cancer.  This is about preventing health issues.  This is 
about getting out IN FRONT of the problem.  This is about setting up 
the younger generation for success instead of continuing the Standard 
American Diet (SAD). 

Question… be honest:  Do you pay attention to what you put inside 
your body?  Let’s start on the ground floor.  Water, your body’s most 
basic need.  It’s the one thing you can’t live without.  A few months 
ago, I was lucky enough to meet Rick and Tracy Ellis.  They helped my 
family and I find the home of our dreams.  When you move, you need to 
prioritize.  Top of my list:  What is my family going to drink?  Surprise, 
we’re NOT a soda house.  Considering that scientists estimate the hu-
man body is somewhere between 55 to 60 percent water and clean water 
is essential to preventing thyroid disease, I want my family to drink the 
best water possible.  What’s coming out of your faucet effects every-
thing from your hormones to your gut health.  When somebody tells 
you that you that you, quote, “Have good water,” do THEY know what 
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they’re really talking about?  Experts are now saying that too much 
fluoride in the water is inadvertently suppressing thyroid functions.  
What is this doing to our kids?  What else is in there?  I took control 
in my new house.  Installing a whole house water filtration system (we 
went with Trionics Superior Water.) was step number one in creating 
a healthy new home for my family and I.  There are things in life we 
have no control over.  Living with an Autoimmune Disease or any 
chronic illness makes life more challenging in so many ways. Spending 
years of your life suffering or watching loved ones suffer is devastat-
ing. Diet and lifestyle choices have a profound effect on patients with 
Autoimmune Disease. We can’t change our diagnosis, but our diet and 
lifestyle choices are completely in our hands. Adopting a diet that helps 

you lower inflammation, heal your gut, and get relief from your symp-
toms (migraines, digestive discomfort, acne, unexplained weight gain, 
exhaustion, anxiety, just to name a few) is something you can control.

You CAN get back to being you again. Doctors are amazing and 
can help us in emergencies or when we need intervention, but, day to day 
health is OUR OWN responsibility.  We need to learn to live in harmo-
ny with our bodies and our mind. It’s time to stop judging and beating 
ourselves up. Loving and nourishing our bodies is the only way we will 
get the results we so desperately want.

For more information on beginning your path to a healthier you, 
check out my website www.UGetRealHealth.com. 

Emilia Rizzuto |  emilia@UGetRealHealth.com
emilia@bonebrothstl.com for information on bone broth
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Family photo is Ryan T Phillips
Me in kitchen - Tony Meoli

We need to learn to live 
in harmony with our  
bodies and our mind.
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t. Louis saw an unprecedented gathering of 
luxury real estate agents for what was called 
the exclusive luxury event of the year. On 
August 31st, Keller Williams Luxury Interna-
tional, a division of Keller Williams Realty, 

held a panel aimed at discussing the advantages and chal-
lenges of working with high-end, luxury real estate.

The nature of selling luxury real estate necessitates 
an entirely different skill set. As the luxury market 
continues to shift, demand and current market pricing 
requires agents to employ more savvy marketing 
techniques to get luxury homes sold. The definition of 
luxury real estate varies from agent to agent. For many 
agents, the luxury market simply means homes that sell 
for $500,000 and above, but a home’s purchase price is 
only the base level of everything “luxury” encompasses. 

Keller Williams (KW) is the largest real estate company - with the 
largest luxury real estate division - in the world. Demonstrating Keller 
Williams’ expertise in the area, the KW Luxury International panel 
included successful agents including Dawn Kraus, Sheryl Deskin, Tracy 
Ellis, Ted Wight, and Susan Hurley.

In addition, the president of KW Luxury International, Lesli 
Akers, traveled from Austin, Texas, to participate in the panel and shed 
some light on just how large the KW luxury division really is. Lesli is 

the person driving the #1 luxury brand in the industry, and it was truly 
incredible for everyone in attendance to learn from someone who’s 
earned such extraordinary success in real estate.

Many agents in the audience did not have experience listing 
luxury homes. As the six panelists share around a quarter of a million 
dollars in luxury sales between them, even the most experienced in the 
audience were able to learn invaluable tips about how to operate at the 
level required to work in luxury real estate. 

Keller Williams Luxury 
International Panel 

S
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As luxury agents, The Rick & Tracy Ellis Team is dedicated to 
providing the most up-to-date and innovative marketing measures for 
our clients. From The Rick and Tracy Ellis Show on FM NewsTalk 
97.1 and the magazine, to various online and social media marketing 
techniques, there’s no end to the variety of ways the team chooses to 
market their homes. Even with their combined experience, both Rick 
and Tracy never underestimate the importance of continuing to learn 
and communicating with other successful agents. 

Because of the KW Luxury International panel, Tracy was able 
to share what she knows about working in luxury real estate alongside 
other inspiring and successful agents, while simultaneously learning 
from the other experienced members of the panel. To learn more about 
Keller Williams Luxury International and read the company’s maga-
zine, Domain, visit www.kwluxuryhomes.com.
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Lesli Akers is president of KW Luxury 
Homes International. For the last nine years, 
Lesli has acted as the Hall of Fame Team Leader 
of one of the world’s largest, most profitable real 
estate offices, showcasing her deep understand-
ing of growth and adding value to the company. 
Under her leadership, the Keller Williams DFW 
Southlake (Texas) market center grew to nearly 
700 agents and consistently ranked among the 
company’s top performers. She is passionate 
about teamwork and works hard for her own 
success as well as the success of others, exempli-
fying the core values of Keller Williams. Now, 
as president of KW Luxury Homes Internation-
al, Lesli draws on her knowledge of the luxury 
market from decades of selling luxury homes 
and leading a top-performing real estate team. In 
addition, her vast network of contacts, including 
corporate leaders and professional sports figures, 
and her 15 years of corporate sales and marketing 
experience make Lesli an invaluable asset. 
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Call Allyson Lewis for  
more info: 314.504.5859

Atrium Ranch with Vaulted Ceilings on a .430 acre corner lot
Features: 4 BR/3 BATH  |  Floor to ceiling double fireplace 

Updated kitchen  |  Finished LL w/ kitchenette  |  5+ car garage

$419,000
423 Jumper Hill Ct
Chesterfield, MO 63017
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An Exquisitely  
Manicured Estate:
The Matteson Mansion

$1,300,000
3001 Matteson Blvd,  |  O’Fallon, MO 63366

The Matteson Mansion simply cannot be described in words, you have to see 
it for yourself and take in its grandeur.  This impressive home is located in a private 
area of St. Charles County and sits on over 5 manicured stately acres.

As you enter your private street you’ll notice a park like setting with 2 large 
ponds, beautiful fountains and of course a stunning 1.5 story sprawling mansion. 
This custom designed home is one of the most magnificent you will come across. 

• Two separate rear-entry garages, one 3- car and another 2 car with a circle 
driveway and attached breezeway to the carriage house. 

• 8,700 sq/ft of finished living space. The lower level is a walk-out with an 
additional 5,700 sq/ft ready to be finished.

• Main floor master suite that offers a sitting -room with fireplace, an exer-
cise room, his/her walk in closets, grand master bath with marble floors,

• Gourmet kitchen with granite counters, custom island, top of the line appli-
ances that include sub-zero refrigerator and freezer and Miele coffee station.

• And many more spectacular features!

The Matteson Mansion is simply one of a kind and an amazing opportunity to 
own this masterpiece.

Call or email Rick or Tracy Ellis for more info: 
636.299.3702 | Tracy@TracyEllis.com  |  www.TracyEllis.com
636.699.2197 | Rick@TracyEllis.com
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Sandy’s Spotlight shines on St. Louis. 
Sandy will focus on beneficial businesses, 
promising products, super services and 

interesting individuals.

We are excited to announce 

Sandy 
Miller 
will be joining us at 9 am on  

Saturdays on FM NEWS TALK 97.1  
with “Sandy’s Spotlight”!

With your new home comes new 
responsibilities – like protecting 
your new investment with the right 
amount of homeowners insurance. 
That’s where I can help.
Like a good neighbor,  
State Farm is there.®
CALL ME TODAY.

Discover why
over 17 million
homeowners
trust State Farm®.

0907507.1 State Farm Fire and Casualty Company,  
State Farm General Insurance Company, Bloomington, IL

Jim Schilkoski, Agent
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Karl Lund and CAM 
Print Inc are great 
to work with. They 
always go the extra 
mile for Johnny 
Londoff Chevrolet.

 —John Londoff Jr at  
Johnny Londoff Chevrolet

Cam Print Inc is a  
business partner we’ve 
come to rely on. The 
personal service we 
get from CAM Print Inc 
is second to none.

—Sam Maiden at  
John Beal Roofing

I’m so happy my father 
started using CAM 
Print Inc for Carol 
House Furniture...
they’re the best price 
and service...

 —Brook Dubman at  
Carol House Furniture

FOR ALL OF YOUR DIGITAL AND 
CONVENTIONAL PRINTING 
NEEDS. PROUDLY SERVING  

ST. LOUIS FOR OVER 40 YEARS!

TWO LOCATIONS TO SERVE YOU: 

Downtown St. Louis 
CAM Print Inc 
514 Pine Street 
St. Louis MO, 63101
314-241-0091 
downtown@camprint.com 

Westport /  
Maryland Heights 
CAM Print Inc 
824 Fee Fee Rd 
Maryland Heights, MO 63043
314-434-4636
westport@camprint.com 

CamPrint Ad-2017.indd   1 1/29/17   11:47 PM



1126 Wings Road
Listed at $1,999,999

“Dream Come True” stunning! 
The owners have went above & beyond on improving this 
castle in the gated Bluffs of St. Albans! Custom designed St. 
Albans Const. home offers 8,000+ sq ft, 6+ acres w/ 4 turret 
towers that offer an amazing panoramic view of the MO 
River. Wait until you see the gorgeous new deck overlooking 
the new in ground pool that is simply stunning along with 
new roof, refinished hard wood floors, new carpet, temp. 
controlled wine cellar in the finished walk-out LL and so 
much more. A must see!

Call or email Rick or Tracy Ellis for more info: 
636.299.3702 | Tracy@TracyEllis.com  |  www.TracyEllis.com
636.699.2197 | Rick@TracyEllis.com

A Castle in the 
    Bluffs of St. Albans
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Bold and Beautiful in Wentzville

• 4Br/3Ba Split bedroom  
design Ranch 

• Elegant two peace crown molding

• Finished walkout lower level

• Over 3000 sq. ft. of living space

Contact Vince Cafazza  
for more info: 314.369.8554

$319,999 $450,000
20 Timber Trace Court,  

Wentzville Mo 63885
440 Conway Meadows Dr., 

Chesterfield, MO 63017

• Contemporary 3 Bedroom,  
2 1/2 Bath Townhome

• 2804 sq. ft. Like New Interior

• In a Gated Community
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ucked away in the heart of Chesterfield, this one of a kind 
custom estate sits on three private, gated acres, complete 
with a video security system and a gated entrance to the 
paver-lined driveway. In addition, there is an auto court-
yard and an expansive four-car heated garage, which also 

doubles as a half basketball court. With approximately 10,000 square 
feet of living space, you will not only have plenty of room for family, 
fun, and entertainment but you will also be able to experience spectac-
ular views from every room. 

When entering the home, you are greeted with an incredible 
and open three-story foyer with a 50-foot atrium and live palm trees 
soaring from the lower level to the peak of the second story. The atrium 
is framed by chrome and glass staircases, which provide access to all 
three floors. On the main floor, you will find all of your living needs. 
The living room is complete with a custom fireplace and piano lounge 
that adjoins the gentleman’s sports bar. 

The home’s custom, expansive dining room joins the large Euro-
pean kitchen, featuring granite countertops, 42” cabinets, a large island, 
built-in desk, breakfast bar, TV area (not to be confused with the family 
room across from the kitchen), and a breakfast room with a custom 
granite table overlooking the spectacular views of the backyard in-
ground pools. The adult and children’s pools are heated, saltwater pools, 
but that is not all you will find in the backyard. There is also a Jacuzzi, 

a screened gazebo with a large storage room underneath, a waterfall that 
leads to a beautiful koi pond, and your very own private lake! 

Offering three bedroom suites, two of which share a balcony 
overlooking the pool, the second floor of the home is large and spacious. 
The master suite is also located on the second level and boasts vaulted 
ceilings, a marble fireplace, loft area, and an oversized master bath with 
his and her walk-in closets. 

The luxury of this stunning retreat continues in the lower level, 
which comes complete with everything you could ever want! You will 
have a blast watching a movie or sports games in the theater style en-
tertainment room that’s equipped with a sports bar, salt water aquarium, 
arcade/rec. room, and a custom, see-through fireplace. You will also find 
a billiard room, fully-equipped gym, recreation room, a guest bedroom 
suite, a full bath off of the pool area, a second laundry room, and a pri-
vate 24” thick steel and concrete 19x18 safe room! 

This contemporary castle in Chesterfield is 
truly one of a kind with its limitless views to make 
it feel like your own private oasis. 

T

15400 Timpaige Drive
Chesterfield, MO 63017

Call Allyson Lewis for  
more info: 314.504.5859

BUYING &
SELLING

Coming Soon



54   TRACY ELLIS MAGAZINE

List with The Rick &  
Tracy Ellis Team!

Display your home on a cover 
PLUS have your home 

featured on 
FM Newstalk 97.1 

Tracy@TracyEllis.com,
Rick@TracyEllis.com 

or call 636.299.3702
for more 

information 

$1,150,0001302 Wildhorse Meadows Dr
Chesterfield, MO 63005

Call or email Rick or Tracy Ellis for more info: 
636.299.3702 | Tracy@TracyEllis.com  |  www.TracyEllis.com
636.699.2197 | Rick@TracyEllis.com
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BUYING &
SELLING

ecently, The Rick & Tracy Ellis team had the opportu-
nity to film promotional materials with Jim Modglin of 
Emmis Communications St. Louis. In addition, Jim is 
also the Owner/Executive Producer for his own video 
production company, Blue Ocean Media Group, which 

often works on projects in tandem with Emmis Communications.
As owner and operator of number radio and magazine entities, 

Emmis is a leading communication company in the United States. As 
director of video for Emmis St. Louis, Jim oversees the company’s 
vast array of video production needs. From promotional content to 
documentaries, Emmis employs it’s full, in-house video production 
services to provide clients with visual messaging that’s as innovative as 
it is evocative. 

Rick and I met Jim through our mutual connection to Emmis. The 
Rick & Tracy Ellis Show airs on FM NewsTalk 97.1, which is one of 
Emmis’ four radio brands, along with KSHE 95, 105.7 The Point, and 
NOW96.3. For these stations, Emmis produces promotional content 
for concerts, events, and contests. The company even helps with artist 

management in some cases, which includes everything from promo-
tional videos for new albums to broadcasting full concerts.

Along with his work at Emmis, Jim has used his talent with the 
video-arts to help numerous clients tell their stories through Blue Ocean 
Media Group. With clients all across North America, Blue Ocean pro-
duces commercials, event promos, cinematic book trailers, documenta-
ries, internet video marketing materials, and more. 

The successful video and media production company relies on the 
power of video to “communicate, educate, motivate, and leave a lasting 
impression.” Blue Ocean works with a variety of clients including 
Chevrolet and Six Flags as well as different automotive and insurance 
companies. Every year, the company also produces the U.S. College 
Expo in Toronto, Canada.

Jim’s interest in radio stems back to his teenage years, where his start 
in the industry gave him a funny little anecdote he still uses today. It goes a 
little something like this: when Jim was 15-years-old, a friend of his start-
ed working at a local Dairy Queen, and he couldn’t help but notice that his 
friend regularly smelled of greasy french fries. As a too-cool teenager, Jim 

knew smelling of fast food wouldn’t appeal 
much with the ladies. 

Luckily, there was a small AM radio 
station down the road from his home. 
Avoiding the fryer, he started working 
nights at the station playing country music-
-and the rest was history. Jim kept with 
radio all through high school and eventual-
ly graduated from SIU Carbondale where 
he studied radio, television, and film. After 
graduating, he started his career and radio 
working in video on the side.

In 2003, he started looking into op-
portunities to work with video in the radio 
industry. As social media took off, so did the 
change to deliver content through video. For 
the last 10 years, Jim has worked to build 
the connection between video and marketing 
for Emmis to the success it is today.

Because of his exceptional work for 
Emmis and Blue Ocean, Rick and I knew 

Telling Stories Through Video 
with Jim Modglin

R
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BLUE OCEAN
M E D I A  G R O U P

If you’ve got a story to tell and need a little help to do it, 
visit www.blueoceanmediagroup.com.

Jim was the perfect person to help film some of our own promotional 
material. Jim helped us create digital content for our social media plat-
forms as well as our website, www.tracyellis.com. We wanted to focus 
on our team’s transition to Keller Williams Chesterfield and why it is we 
do what we do. Our team even had the opportunity to work with Meghan 
King Edmonds who shared her personal experience working with The 
Rick & Tracy Ellis Team.

According to Jim, opportunities in video are continually increasing 
due to the internet and social media. In many ways, it’s taking over the 
written form. He receives calls on a daily basis from clients, advertisers, 
and various groups all looking for compelling content. 



Integrity Title Solutions is a 
fully licensed Commercial and 
residential title, escrow and 
disbursing provider.

•  11 locations, licensed in both  
Missouri and Kansas

• Onsite corporate counsel

•  Mobile Closings available at the 
location of your choice

Title and Escrow Closing Services • Construction Disbursing
Real Estate Information Resources • 1031 Exchange Services

www.IntegrityTitleSolutions.com  |  314-209-8100

ITS Ad Full Page.indd   1 4/17/14   4:16 PM

“The 2016 housing market is forecasted to be mainly a seller’s market, filled with increasing home prices, 
relatively low inventory and fierce competition between buyers,” says Jonathan Smoke, chief economist 
for realtor.com. “Buyers looking to close this year need to keep an open mind and be prepared to move 
quickly when they find a home that meets their needs. For sellers, it’s about understanding the ins and 

outs of their local market so they can optimize the price of their home and close quickly.”

Closing quickly while navigating new and more stringent legal/legislative guidelines also requires the assistance 
of a professional, state-of-the-art team, which Integrity is proud to be a part of with the Ellis Team.
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Call Rick or Tracy  
for more information  

at 636.299.3702

www.TracyEllis.com

$997,000

101 Capitol Ct.
Saint Charles, MO 63301Breathtaking 

 1.5 story home on an over 1/2 acre corner lot!

Stunning and rare to find a home in this area 
only 3 years old with many special features! 
Breath-taking curb appeal in this 1.5 story 
home on a 1/2 acre corner lot. Stately circle 
drive and wait for it...enough room for 6 cars 
in the garage. 5 beds/5 baths, formal dining 
room, great room open to gourmet kitchen 
with double ovens, gas cook top along with 
adult height bar to entertain guest. The walk 
out lower level is incredible with a temperature 
controlled wine cellar, theater room, gym, 
covered patio surrounded by a wooded setting. 
You’ll love the in-ground pebble tech pool and 
built-in hot tub that are temperature controlled 
by remote. Three zones of heating/cooling 
along with commercial in-ground sprinklers.



OUR LISTINGS:

 ✦ Aerial, HDR, and night 
photography along with video.

 ✦ 3-D imagery and videography.

 ✦ Listings showcased on:  
www.tracyellis.com.

OUR MAGAZINE:

 ✦ Publisher and creator of 
Tracy Ellis: A Guide To Luxury 
Real Estate.

 ✦ You’ll find the magazine in 
over 100 businesses in St. 
Louis & St. Charles County.

 ✦ The Rick & Tracy Ellis Team 
will write a story about your 
luxury property, not just a 
paragraph in the MLS.

 ✦ Your home could be featured 
on the cover, but will definitely 
be featured in the magazine.

STRATEGIC MARKETING:

 ✦ All of our listings are promoted 
on both of our weekly radio 
shows on 3 different stations.

 ✦ The Rick and Tracy Ellis show 
airs every Saturday at 9 am 
and Sunday at 10 am on FM 
NEWS TALK 97.1, 98.7 FM & 
1490 am.

 ✦ Sandy Miller from FOX 2 
News will join us every 
Saturday at 9 am 

 ✦ We have several websites 
to generate traffic, including 
our own pages on FM NEWS 
TALK 97.1 & 105.7 The POINT.

 ✦ Plan social/charitable events 
to target the right audience.

 ✦ Advertising in Ladue News

 ✦ Monthly advertising in the 
HOMES Magazine with front 
page mention

 ✦ Social media posts and 
targeted social ads.

 ✦ Morning LIVES/Commercials 
with RIZZ on The Rizzuto 
Show on 105.7 The POINT as 
well as with Denys Schaffer on 
The Jamie Allman Show on 
FM NEWS TALK 97.1

 ✦ Afternoon LIVES/
Commercials with Marc Cox 
from The Marc Cox Show on 
FM NEWS TALK 97.1

 ✦ The Rick and Tracy Ellis Team 
have had properties featured 
on Show Me St. Louis and 
FOX 2 News in the morning 6 
times in the past year

PARTNERS/NETWORKING:

 ✦ Members of KW Luxury 
International....your homes will 
be showcased internationally 
and translated into almost 20 
other languages.

 ✦ Preferred partners with 
STLtoday.com/homes with 
banner on their home page 
and our listings are Featured 
Properties

 ✦ Networking is very important, 
and we’re always learning 
and improving. We work 
with top real estate agents 
all over the United States. 
They’re also guests on our 
show and in our magazine. 

 ✦ We have great partners at 
the Lake of The Ozarks. We 
can market your properties 
locally on our show and in 
the magazine if you have a 
property you need SOLD at 
the Lake of the Ozarks.

 ✦ The Ellis’ are on the board 
and committees of several 
local charities and may use 
your luxury property to host 
a charity event, bringing 
attention to your property.

Call the Rick & Tracy Ellis Team at 636-699-2197 or 636-299-3702 to get  
your property moving at a reduced commission! 

Looking to buy? Let us help you find the perfect home! 


